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Introduction to Affiliate Infantry 

 

Anyone who has their own products needs affiliates to promote those products. 

Trying to do it all on your own is never going to get you the same level of results 

you could get if you have a significant number of active affiliates promoting your 

products.  

 

Even if you were a super affiliate with a massive email list of your own, you still 

couldn’t possibly hope to have the same reach as you would with other people 

promoting you. There is no one in existence who has the ability to reach every 

potential customer in the world completely on their own. It simply isn’t possible! 

 

This report will teach you the basics of building a huge army of affiliates to 

promote your products, and how to motivate them and keep them motivated so 

they will continue to promote your products on a regular basis. 

 

You’ll also learn powerful strategies to stay in contact with affiliates and to extract 

from them their best possible efforts time and time again. 

 

Following these strategies, you will be able to skyrocket your product sales more 

than you ever thought possible, and you’ll be glad you took the time and effort to 

build your own army of affiliate infantry men and women! 




