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Introduction to List Segmentation Master 

 

While it’s very easy to make money in email marketing, it’s even easier 

when you know exactly how to take advantage of powerful tools that will 

instantly bolster your ability to make money with y our emails  (and 

these are the same tools that are used by the most successful email 

marketers).  

 

With just one powerful technique,  you’ll be able to maximize the value of 

every email you deliver, while making sure that your email open rates and 

click-through rates instantly soar! 

 

You see, in order to build a successful mailing list, you need to be able to 

send the right emails to the right people. It’s like ‘match-up’ where you are 

able to send highly tailored emails to people who have indicated that they 

are most interested in certain topics.  

 

And when it comes to maximizing your email marketing profits, the only 

way you can do that is by knowing your audience. It’s important in every 

aspect of business, but never as important as it is in email marketing 

because with so many spam filters and easy “opt out” options, you need to 

make sure that you are creating the kind of emails that your subscribers 

want and are ultimately going to respond to.  

 

Fail to do this and your email campaigns will never be profitable.  

 




