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LEGAL NOTICE: 

 

The Publisher has strived to be as accurate and complete as possible in the creation of 

this report, notwithstanding the fact that he does not warrant or represent at any time 

that the contents within are accurate due to the rapidly changing nature of the Internet. 

 

While all attempts have been made to verify information provided in this publication, the 

Publisher assumes no responsibility for errors, omissions, or contrary interpretation of 

the subject matter herein. Any perceived slights of specific persons, peoples, or 

organizations are unintentional. 

 

In practical advice books, like anything else in life, there are no guarantees of income 

made. Readers are cautioned to reply on their own judgment about their individual 

circumstances to act accordingly. 

 

This book is not intended for use as a source of legal, business, accounting or financial 

advice. All readers are advised to seek services of competent professionals in legal, 

business, accounting, and finance field. 

 

You are encouraged to print this book for easy reading. 
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Introduction 
 

One of the most powerful tools in your sales arsenal is the informed and judicious use of 

words and terminology. Words have the ability to entice a prospect, hold the attention of 

the potential buyer, and ultimately result in the establishment of a relationship that not 

only results in a sale today, but helps to create other sales activity in the future. 

 

At the same time, words have the power to turn away potential clients, make people feel 

unappreciated, and ultimately lead to not only the loss of a sale today, but also the loss 

of sales opportunities in the future. 

 

The effective salesperson knows the importance of choosing the right verbiage to 

present both the seller and the product. Whether in verbal communications or in the 

creation of written documents such as sales brochures, letters and emails, or any other 

type of promotional materials, using the right words in the right places is key to being 

successful at the task of sales. 

 

Here are some ideas that will help you hone your sales vocabulary, and enhance your 

ability to utilize words that ultimately lead to productive client relationships. 

 

 




