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LEGAL NOTICE: 

 

The Publisher has strived to be as accurate and complete as possible in the creation of 

this report, notwithstanding the fact that he does not warrant or represent at any time 

that the contents within are accurate due to the rapidly changing nature of the Internet. 

 

While all attempts have been made to verify information provided in this publication, the 

Publisher assumes no responsibility for errors, omissions, or contrary interpretation of 

the subject matter herein. Any perceived slights of specific persons, peoples, or 

organizations are unintentional. 

 

In practical advice books, like anything else in life, there are no guarantees of income 

made. Readers are cautioned to reply on their own judgment about their individual 

circumstances to act accordingly. 

 

This book is not intended for use as a source of legal, business, accounting or financial 

advice. All readers are advised to seek services of competent professionals in legal, 

business, accounting, and finance field. 

 

You are encouraged to print this book for easy reading. 
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Introduction 
 

Marketing has always been an exciting profession. There is the challenge of coming up 

with new and creative ways to catch the attention of the public, hold that attention long 

enough to build up enthusiasm for a product line, and then motivate consumers to take 

that final step and purchase the good or service. 

 

There is a lot of time and effort that goes into developing a solid marketing plan, and 

then even more resources required to actually get the plan rolling and producing results. 

 

Like most professions, marketing follows some basic guidelines, based on what has 

worked in the past. Unlike some professions, marketing is a fluid type of career. As 

technologies change and the tastes of a fickle public shift, there is an ever increasing 

need to be alert to new and exciting ways to get the point across to people who are 

looking for just what you have to sell them.  

 

Over the last couple of decades, the concept of Internet marketing as taken on a new 

prominence in the scheme of promoting goods and services. Originally seen as more or 

less an adjunct to traditional marketing methods, Internet marketing is now perceived as 




