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LEGAL NOTICE: 

The Publisher has strived to be as accurate and complete as possible in the 

creation of this report, notwithstanding the fact that he does not warrant or 

represent at any time that the contents within are accurate due to the 

rapidly changing nature of the Internet. 

While all attempts have been made to verify information provided in this 

publication, the Publisher assumes no responsibility for errors, omissions, or 

contrary interpretation of the subject matter herein. Any perceived slights of 

specific persons, peoples, or organizations are unintentional. 

This book is a common sense guide to marketing online. In practical advice 

books, like anything else in life, there are no guarantees of income made. 

Readers are cautioned to reply on their own judgment about their individual 

circumstances to act accordingly. 

This book is not intended for use as a source of legal, business, accounting 

or financial advice. All readers are advised to seek services of competent 

professionals in legal, business, accounting, and finance field. 

You are encouraged to print this book for easy reading. 



Introduction to Article Marketing 
 

Admittedly, article marketing may sound like something complicated, but on 

a very basic level, it really isn’t. The one and only aim of article marketing is 
to get visitors to visit your website through the backlink of a submitted 

article. 
 

Of course, in order to successfully do that, it isn’t enough to just submit tons 
and tons of articles and then hope that people click the backlink. True, if you 

went by the quantity over quality approach then you’d probably end up 
getting a couple of visitors here and there, but it would be more time 

consuming, and less effective, than going about it the smart way. 
 

Really, the only reason that people tend to flop at article marketing is simply 
because they don’t think it through from the get go. 

 
So, in order to avoid going through the same tedious rigmarole, we’re going 

to look at article marketing from the ground up; from the theory right down 

to the practice. By doing so, you should end this eBook with a firm grasp of 
what you need to go out there and do, and how you can do it. 

Basic Theory of Article Marketing 
 

“What do you think is involved in article marketing?” If you were to pose 

that question to a group of beginners who are just starting out, 9 out of 10 
will probably say that it just involves submitting articles to article directories. 

 
While that isn’t wrong, it is only part true. 

 
Submitting an article to an article directory would get it on the internet. That 

part is what’s correct. But, it won’t mean that the article will actually get 
viewed, and it also won’t mean that people will click the backlink. 

 
Basically, you could end up with 1,000 articles that each get 1 view a day 

since no one can find the article, and getting a total of maybe only 10 click-
throughs. Which is why, the basic ‘dummies’ theory of article marketing is 

this: 
 

1. Position your articles where they can be found 

2. Write headlines that gain attention 
3. Evoke interest in the article body 

4. Call to action in the resource box 



5. Get more visitors to visit your article 

 
Chances are, unless you’ve done article marketing before, you probably 

didn’t understand any of that. Let’s take a look at them one by one. 

Using Keywords to Position Your Articles 
 

In a nutshell, keywords are just words or phrases that people use to search 

for anything and everything online. Seeing as we’re getting the 

nomenclature out of the way, ‘keyword density’ is the amount of a certain 
keyword per 100 words. 

 
Keywords are important – that can’t be stressed enough. Considering that 

search engines are still the primary way in which people look for anything on 
the internet, it means that people who are looking for things in whatever 

niche you’re in, are going to be doing so on search engines. 
 

Thus, when talking about positioning your articles, it essentially means 
positioning them in the relevant searches, so that they’re more likely to be 

found by the right people. 
 

What happens if this isn’t done? Well, say you had an article about blogging 
for money, but it didn’t contain any keywords that are being searched for a 

decent amount of times per month. In this sort of case, there would be no 

way that anyone would find your article, and so it would go pretty much 
unread and unattended. 

 
Admittedly, for long articles there inadvertently ends up being a keyword 

used here or there, but for reliable results, you’re going to want at least a 
1% keyword density (but not more than 3%). 

 
First though, you’re going to have to find the keywords that you intend to 

use. 
 

Keyword Research 
 

Basic keyword research is really pretty easy, and there isn’t too much about 

it that even a beginner can’t come to grips with. To start off with, the 
keyword research tool of choice is Google Adwords Keyword Tool. 

 
Seeing as Google is the most popular search engine around, getting data 

from it seems to be a logical place to begin. 

https://adwords.google.com/select/KeywordToolExternal



