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LEGAL NOTICE 
 

 

The Publisher has strived to be as accurate and complete as possible in the creation of 
this report, notwithstanding the fact that he does not warrant or represent at any time 
that the contents within are accurate due to the rapidly changing nature of the Internet. 
 
The Publisher will not be responsible for any losses or damages of any kind incurred by 
the reader whether directly or indirectly arising from the use of the information found in 
this report. 
 
This report is not intended for use as a source of legal, business, accounting or financial 
advice. All readers are advised to seek services of competent professionals in legal, 
business, accounting, and finance field. 
 
No guarantees of income are made. Reader assumes responsibility for use of information 
contained herein. The author reserves the right to make changes without notice. The 
Publisher assumes no responsibility or liability whatsoever on the behalf of the reader of 
this report. 
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Introduction 

 
 

Although many people seem to think that writing effective copy for the web is easy, it 
isn’t.  So if you want to ensure that your readers and your customers understand how 
your website works and what it can do for them, you need to produce good copywriting 
for it. 
 
In this book, we will look at the basics of producing good copywriting for the web.  But 
before we start there are a number of things that you should remember. 
 
First, people do not read a website in the same way that they would read printed 
material.  In fact, there are three characteristics which affect how a web user will react to 
the online content of a site. 
 
It is important to remember that web users are active, not passive.  So if they can not 
find a reason for staying on a site, then they will leave it.  Sometimes a person will leave 
15 seconds after they have actually gotten there.  So if your text is too long, then they are 
less likely to read it.  So if you want a web user to believe what you have to say, you must 
be able to back up the hype.   
 
In order for any web copy to be effective, it must take into account the characteristics 
mentioned above. 
 
What is most important of all when looking at copywriting for the web, is not to 
underestimate the importance of the basics.  If you just jump straight into it you may 
find yourself in trouble, and your site not being as effective as it should be. 

 

So let us start, ok? 
 
Warm regards, 
[Insert Your Name Here] 

 

 

 

 

 

 

 

 

 

 




