
 



 
 
 

D I SC L A I M E R A N D /O R L E G A L  N O T I C E S 
 
 

The  info rmatio n p re s e nte d  he re in re p re s e nts  the  vie ws  o f the  autho r as  o f the  d ate  o f p ub lic atio n.  Be c aus e  o f 

the  rate  with whic h c o nd itio ns  c hange , the  autho r re s e rve s  the  rights  to  alte r and  up d ate  the ir o p inio ns  b as e d 

o n the  ne w c o nd itio ns . 

 
This  re p o rt is  fo r info rmatio nal p urp o s e s  o nly and  the  autho r d o e s  no t ac c e p t any re s p o ns ib ilitie s  fo r any 

liab ilitie s  re s ulting fro m the  us e  o f this  info rmatio n. While  e ve ry atte mp t has  b e e n mad e  to  ve rify the 

info rmatio n p ro vid e d  he re , the  autho r and  his  re s e lle rs  and  affiliate s  c anno t as s ume  any re s p o ns ib ility fo r 

e rro rs , inac c urac ie s  o r o mis s io ns . A ny s lights  o f p e o p le  o r o rganiz atio ns  are  uninte ntio nal.   I t c anno t b e  le gally 

guarante e d  that yo u will make  mo ne y b y o wning this  L is t Build ing Ne ws  re p o rt its e lf OR  b y o wning the  mas te r 

o r p rivate  rights  to  this  re p o rt. Y o ur inc o me  will d e p e nd  s o le ly up o n yo ur o wn e ffo rts . 



How To Build A List Of Eager Subscribers 
 

 
 

Ev ery  online business prov ides great  serv ic e t o generat e sat isf ac t ion among t heir c ust omers.  A s eac h and 

ev ery  c ust omer rec eiv es sat isf ac t ion ov er t heir produc t s or t he serv ic es t hey  get ,  t here is a great 

c hanc e t hat  t hey  will bec ome a ret urn c ust omer and buy  again.  Bet t er y et ,  t hey  will rec ommend y ou 

t o ot her people t hat  c ould generat e more business f or y ou and y our sit e. 

 
As more traffic  is driven to your site, you c an entic e many of them to subsc ribe to your mailing list or 

opt - in list .  T his is a list  where in websit e v isit ors agree t o be sent  promot ional mat erials suc h as 

newslet t ers,  c at alogs and suc h t hat  c ould keep t hem updat ed about  y our sit e or t he nic he of  y our 

sit e.  T hese promot ional mat erials are sent  v ia e- mail t o t he members of  t he list  in dif f erent  t ime 

intervals. 

 
When using e- mail as t he media of  y our market ing and adv ert isement s,  y ou eliminat e t he need f or high 

c ost s.  Email is f ree and if  y ou c an manage t o make y our own promot ional adv ert isement s y ou c an also sav 

e a bundle t here.  Wit h an opt - in subsc ribers list ,  y ou are pret t y  sure t hat  what  y ou are sending out 

is rec eiv ed,  v iewed and read by  t he subsc ribers and not  simply  being delet ed.  T hey  hav e signed up f or 

serv ic e and hav e c onsent ed in rec eiv ing it . 

 
T his means t hat  t here are c onst ant  reminders t o y our subsc ribers about  all y our produc t s,  new 

produc t s and serv ic es as well as any  promot ions and spec ial deals y ou are hav ing.  T here is also t he 

c hanc e t hat  t hey  c an be f orwarded t o ot her pot ent ial c ust omers as t hey  t ell t heir f riends and f amilies 

about  y ou and y our sit e. 

 
Of  c ourse y ou should be also be aware t hat  a subsc riber may  unsubsc ribe when t hey  f eel t hat  t hey 

are not  get t ing what  t hey  want  or expec t ed.  M ake sure t hat  t hey  are sat isf ied wit h y our opt - in 

market ing st rat egies and keep t hem exc it ed in rec eiv ing y our newslet t ers and c at alogs.  Here are some 

t ips t hat  c an help y ou build a list  of  eager subsc ribers. 

 
M ake y our promot ional mat erials int erest ing and f un.  T ry  t o use a lit t le c reat iv it y  but  not  t oo ov er 

art sy .  Build around what  y our produc t  or serv ic e is about .  F or example;  if  y ou are selling c ar part s,  put 

some pic t ures of  what  is new in t he aut o part s world,  a new wing door possibly  t hat  c an f it  any  c ar 

and make it look like a Lamborghini. 

 
T ry  t o researc h what  people are looking f or,  t hese way ,  y ou st ay  one st ep ahead of  t hem all t he t ime 

and y ou will be t heir bearer of  new t idings.  T hey  will be eager t o rec eiv e what  y ou are sending t hem 

bec ause t hey  new y ou alway s hav e f resh and new t hings t o share wit h t hem. 

 
Writ e good art ic les t hat  c an be v ery  inf ormat ional but  light  at  t he same t ime.  If  y our subsc ribers enjoy 

y our art ic les,  t hey  will go t o y our sit e by  c lic king t he links t hat  y ou will be put t ing on y our newslet t er 

t o read some more.  Y ou c an prov ide art ic les t hat  c an c onnec t  t o many  people.  Be div erse in y our 

art ic les.  Put  somet hing humorous,  t hen put  somet hing inf ormat ional,  t hen put  somet hing t hat  has bot h. 

 
A re y ou wary  about  t his bec ause y ou don’t  like writ ing? No problem,  t here are many  prof essional and 

experienc ed art ic le writ ers t hat c an do t he job f or y ou f or minimal f ees.  T hey  know what  t hey  are 

doing and c an prov ide t he need t hat  y ou hav e f or y our newslet t ers,  t he money  t hat  y ou pay  f or y our 

art ic les are going t o be met  by  t he many  sign- ups and t he pot ent ial prof it  f rom t he sales t hat  y ou will 

get . 

 
Creat e and send an E- book t o y our c ust omers about  any t hing t hat  is relat ed t o y our business or sit e. 

Use y our knowledge and expert ise in t he f ield y ou hav e c hosen t o help ot her people who are similarly 

int erest ed.  Of f er t his e- book f or f ree.  Y ou c an writ e about  any t hing inf ormat ional and helpf ul t o y our 

subsc ribers.  F or example;  y ou c an do manuals and guides in so many  t hings.  T his e- book c ould be used 

as a ref erenc e f or many  people. 

 
S hare t his e- book wit h ev ery one,  ev en ot her sit es;  just  make sure t hat  t hey  don’t  c hange t he links in 

t he e- book t hat  will lead people t o y our sit e.  If  y ou want ,  y ou c an alway s get  some people t o writ e it 

f or y ou just  like y our art ic les.  Y our inv est ment  onc e again will be c ov ered by  t he great  market ing t his 

will generat e. 

 
A dd e- c oupons in y our newslet t ers t hat  will help t hem av ail t o spec ial disc ount s.  Put  a c ont rol number 



in y our e- c oupon so t hat  t hey  c an only  be used onc e.  When people get  disc ount s t hat  c an be f ound in 

y our newslet t ers,  t hey  will be eager t o rec eiv e y our newslet t er in ant ic ipat ion of  what  y ou are 

promot ing next . 

 
If  y our subsc ribers c an get  benef it s f rom y our newslet t ers,  t hey  will be v ery  eager t o rec eiv e t hem. 

J ust  don’t  f lood y our mailing list  wit h mails so t hat  y ou don’t  annoy  y our subsc ribers. 

 

How To Grab Your Readers Attention With Your Subject 
 

 
 
T he rac e f or supremac y  in t he int ernet  based businesses has been really  heat ing up and many  sit es 

hav e been put  up t o help ot hers t o get  ahead f or a small f ee.  But  t here are also way s in whic h y ou 

don’t  hav e t o pay  so muc h t o make y ourself  a good list  of  loy al f ollowers.  Hav ing a sat isf ied web t raf f ic 

and v isit ors allows y ou t o put  up a f oundat ion wherein y ou c an build an opt - in list  and make it  grow 

from there. 

 
A n opt - in list  allows y ou t o prov ide newslet t ers t o y our subsc ribers wit h t heir c onsent .  When people 

sign up,  t hey  know t hat  t hey  will be rec eiv ing updat es and news f rom y our sit e and t he indust ry  y our 

represent  v ia an e- mail.  But  t hat  doesn’t  mean t hat  all of  t hose who subsc ribe read t hem at  all.   M any 

list s hav e been built  due t o an at t ac hment  wit h f ree sof t ware or f or a promot ional disc ount  and suc h. 

S ome are not  really  int erest ed in rec eiv ing e- mails f rom c ompanies and just  t reat  t hem as wast e of 

c y berspac e and delet e or t rash t hem wit hout  so mush as opening t he e- mail and sc anning t hem. 

 
Y ou c an c hange all t hat .  While f orwarding an email message is relat iv ely  af t er produc ing y our 

newslet t er.  Get t ing people t o open t hem is not  as easy .  Y ou don’t  want  t o wast e all t he t ime and 

ef f ort  used in making t he newslet t ers,  y ou want  people t o read t hem and hav e t heir int erest s piqued. 

Int erest ed enough t o go t o y our websit e and look around and most  espec ially  purc hased and ac quire 

y our produc t s or serv ic es. 

 
One of  t he numerous way s y ou c an t empt  or persuade y our subsc riber is by  prov iding a well t hought 

out  and well writ t en subjec t .  T he subjec t  of  an email is what  is of t en ref erred t o when a person or a 

rec ipient  of  an email dec ides whet her he or she want s t o open or read an e- mail.  T he subjec t  c ould 

easily  be regarded as one of  t he most  import ant  aspec t  of  y our   promot ional e- mail. 

 
Y our subjec t  must  be short  and c onc ise.  T hey  should prov ide a summary  f or t he c ont ent  of  t he e- mail 

so t hat  t he rec ipient  will hav e basic  knowledge of  t he c ont ent .  T his is really  v it al in grabbing t he 

at t ent ion of  y our readers and subsc ribers.  Y ou want  y our subjec t  t o inst ant ly  grab t he at t ent ion of 

y our subsc riber and get  t hem t o be int rigued t o open up y our mail.  Remember,  it  is not  nec essarily  t rue 

t hat  a subsc riber opens up subsc ribed mails. 

 
A  good subjec t  must  alway s be t ic kling t he c uriosit y  of  y our rec ipient .  It  must  lit erally  f orc e t he 

rec ipient  t o open t he mail.  A  c ert ain emot ion must  be ignit ed and get  t hem t o open t he mail.  It  is 

essent ial t o use spec if ic  words t o get  t he reac t ion y ou need.  Keep in mind t hat  t he rec ipient  or 

subsc ribers spends only  a f ew sec onds looking ov er eac h subjec t  of  t he e- mails he rec eiv es.  Y ou must 

grab y our reader’s at t ent ion right  away . 

 
T here are many  f orms y ou c an use f or y our subjec t .  Y ou c an prov ide a subjec t  t hat  say s y our e- mail 

c ont ains c ont ent  t hat  t eac hes t hem t ips and met hods on c ert ain t opic s.  A n example of  t his is using 

key words and key word phrases suc h as,  “How t o” ,  “t ips”,  “Guides t o”,  M et hods in and ot hers like 

t hat . 

 
Y ou c an also put  y our subjec t  in a quest ion f orm.  T hese may  inc lude quest ions like,  “A re y ou sic k and 

t ired of  y our job?” Or “Is y our boss alway s on y our c ase?” T ry  t o st ay  on t he t opic  t hat  pert ains t o 

y our sit e so t hat  y ou’ll know t hat  y our subsc ribers hav e signed up bec ause t hey  are int erest ed in t hat 

t opic .   T his f orm of  subjec t  is v ery  ef f ec t iv e bec ause t hey  reac h out  t o y our rec ipient s emot ions. 

When t hey  hav e read t he quest ion on y our subjec t ,  t heir mind st art s answering t he quest ion already . 

 
Y ou c an also use a subjec t  t hat  c ommands y our reader.  S t at ement s suc h as “A c t  now and get  t his 

onc e in a lif et ime opport unit y ”,  or “Double,  t riple and ev en quadruple what  y ou are earning in one 

y ear”.  T his t y pe of  subjec t  deals wit h t he benef it s   y our c ompany  prov ides wit h y our produc t  and 

serv ic es. 

 
Y ou may  also use breaking news as y our subjec t  t o int rigue y our subsc riber.  F or example,  if  y ou deal 




